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Table 50 - Forecast Sales in Non-Grocery Retailers by Channel: Value 2023-2028
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DISCLAIMER

SOURCES

Summary 2 - Research Sources

Convenience Retailers in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Convenience retailers benefit from increased activity and tourismin 2023
Click and collect options expand outside the main metropolitan areas while delivery services remain popular
Spar cements is dominance in convenience stores

PROSPECTS AND OPPORTUNITIES

Increased competition between convenience stores and foodservice
Last mile delivery points, click and collect, and a greener future
Highly saturated market could limit expansion opportunities while discounters present a growing threat

CHANNEL DATA

Table 54 - Convenience Retailers: Value Sales, Outlets and Selling Space 2018-2023

Table 55 - Convenience Retailers: Value Sales, Outlets and Selling Space: % Growth 2018-2023
Table 56 - Sales in Convenience Retailers by Channel: Value 2018-2023

Table 57 - Sales in Convenience Retailers by Channel: % Value Growth 2018-2023

Table 58 - Convenience Retailers GBO Company Shares: % Value 2019-2023

Table 59 - Convenience Retailers GBN Brand Shares: % Value 2020-2023

Table 60 - Convenience Retailers LBN Brand Shares: Outlets 2020-2023

Table 61 - Convenience Retailers Forecasts: Value Sales, Outlets and Selling Space 2023-2028
Table 62 - Convenience Retailers Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028
Table 63 - Forecast Sales in Convenience Retailers by Channel: Value 2023-2028

Table 64 - Forecast Sales in Convenience Retailers by Channel: % Value Growth 2023-2028

Supermarkets in Spain

KEY DATA FINDINGS
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2023 DEVELOPMENTS

Mercadona remains the standout leader in terms of value share with ongoing commitment to innovation and social responsibility
Competition heating up as leading players acquire new outlets
Eroski bets on private label to keep shoppers loyal

PROSPECTS AND OPPORTUNITIES

Supermarkets set to focus on the customer experience to stand out from the competition
Circular economy, sustainability, and an increased offer of fresh local produce
Players may need to close some stores to remain competitive

CHANNEL DATA

Table 65 - Supermarkets: Value Sales, Outlets and Selling Space 2018-2023

Table 66 - Supermarkets: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 67 - Supermarkets GBO Company Shares: % Value 2019-2023

Table 68 - Supermarkets GBN Brand Shares: % Value 2020-2023

Table 69 - Supermarkets LBN Brand Shares: Outlets 2020-2023

Table 70 - Supermarkets Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 71 - Supermarkets Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

Hypermarkets in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Hypermarkets under pressure due to elevated inflation
Focus on sustainability and local produce intensifying and informing company strategies
Increased foodservice offer as players look for new sales opportunities

PROSPECTS AND OPPORTUNITIES

Omnichannel approach to continue driving the development of hypermarkets
Relatively low penetration leaves room for expansion for hypermarkets
Hypermarkets expected to look to get more out of their stores

CHANNEL DATA

Table 72 - Hypermarkets: Value Sales, Outlets and Selling Space 2018-2023

Table 73 - Hypermarkets: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 74 - Hypermarkets GBO Company Shares: % Value 2019-2023

Table 75 - Hypermarkets GBN Brand Shares: % Value 2020-2023

Table 76 - Hypermarkets LBN Brand Shares: Outlets 2020-2023

Table 77 - Hypermarkets Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 78 - Hypermarkets Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

Discounters in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Discounters benefit from maintaining lower prices, in a market with still high inflation rates
Dia’s restructuring affects expansion in outlets and selling space

Lidl remains on top as it launches its online wine cellar

PROSPECTS AND OPPORTUNITIES

Prevailing economic uncertainty likely to benefit discounters

Discounters not yet ready to fully commit to e-commerce
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Sustainability and circular economy

CHANNEL DATA

Table 79 - Discounters: Value Sales, Outlets and Selling Space 2018-2023

Table 80 - Discounters: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 81 - Discounters GBO Company Shares: % Value 2019-2023

Table 82 - Discounters GBN Brand Shares: % Value 2020-2023

Table 83 - Discounters LBN Brand Shares: Outlets 2020-2023

Table 84 - Discounters Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 85 - Discounters Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

Small Local Grocers in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Small local grocers struggle as consumers look for the lowest prices
Traditional bakeries perceived to offer superior baked goods
Organic specialists carving out a growing niche in the market

PROSPECTS AND OPPORTUNITIES

Small local grocers continue to be threatened by modern grocery retailers
E-commerce could provide new opportunities for small local grocers
Ready meals and foodservice offer possibility for growth in small local grocers

CHANNEL DATA

Table 86 - Small Local Grocers: Value Sales, Outlets and Selling Space 2018-2023

Table 87 - Small Local Grocers: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 88 - Small Local Grocers GBO Company Shares: % Value 2019-2023

Table 89 - Small Local Grocers GBN Brand Shares: % Value 2020-2023

Table 90 - Small Local Grocers LBN Brand Shares: Outlets 2020-2023

Table 91 - Small Local Grocers Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 92 - Small Local Grocers Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

General Merchandise Stores in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

El Corte Inglés investing in its future as inbound tourism boosts department stores
Pepco expanding its presence in Spain
Chinese family-owned variety stores continue to have an important role in Spain

PROSPECTS AND OPPORTUNITIES

Department stores set for modest gains over the forecast period
Low-priced variety stores such as Ale-Hop and Pepco likely to benefit from challenging economic environment
Digitalisation set to have a growing influence on department stores while foodservice is likely to remain important as part of the experience

CHANNEL DATA

Table 93 - General Merchandise Stores: Value Sales, Outlets and Selling Space 2018-2023

Table 94 - General Merchandise Stores: Value Sales, Outlets and Selling Space: % Growth 2018-2023
Table 95 - Sales in General Merchandise Stores by Channel: Value 2018-2023

Table 96 - Sales in General Merchandise Stores by Channel: % Value Growth 2018-2023

Table 97 - General Merchandise Stores GBO Company Shares: % Value 2019-2023

Table 98 - General Merchandise Stores GBN Brand Shares: % Value 2020-2023
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Table 99 - General Merchandise Stores LBN Brand Shares: Outlets 2020-2023

Table 100 - General Merchandise Stores Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 101 - General Merchandise Stores Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028
Table 102 - Forecast Sales in General Merchandise Stores by Channel: Value 2023-2028

Table 103 - Forecast Sales in General Merchandise Stores by Channel: % Value Growth 2023-2028

Apparel and Footwear Specialists in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Economic pressures put the brakes on the growth and recovery of apparel and footwear specialists
Second-hand market presents new competition as leading players pursue different strategies

Fast fashion grows despite environmental concerns

PROSPECTS AND OPPORTUNITIES

Sustainable fashion in focus as Zara Pre-Owned is launched
Players likely to focus on the customer experience to attract consumers into their physical stores
Sales in physical retail outlets expected to be cannibalised by an ongoing shift online

CHANNEL DATA

Table 104 - Apparel and Footwear Specialists: Value Sales, Outlets and Selling Space 2018-2023

Table 105 - Apparel and Footwear Specialists: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 106 - Apparel and Footwear Specialists GBO Company Shares: % Value 2019-2023

Table 107 - Apparel and Footwear Specialists GBN Brand Shares: % Value 2020-2023

Table 108 - Apparel and Footwear Specialists LBN Brand Shares: Outlets 2020-2023

Table 109 - Apparel and Footwear Specialists Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 110 - Apparel and Footwear Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

Appliances and Electronics Specialists in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Sales affected by low disposable income and rising interest rates
The impact of sustainability and the circular economy
Increased costs and thinning margins putting pressure on small independent retailers

PROSPECTS AND OPPORTUNITIES

Decrease in consumption due to less disposable income
A well-developed omnichannel strategy key to the success of appliances and electronics specialists
Smaller stores could become more popular

CHANNEL DATA

Table 111 - Appliances and Electronics Specialists: Value Sales, Outlets and Selling Space 2018-2023

Table 112 - Appliances and Electronics Specialists: Value Sales, Outlets and Selling Space: % Growth 2018-2023

Table 113 - Appliances and Electronics Specialists GBO Company Shares: % Value 2019-2023

Table 114 - Appliances and Electronics Specialists GBN Brand Shares: % Value 2020-2023

Table 115 - Appliances and Electronics Specialists LBN Brand Shares: Outlets 2020-2023

Table 116 - Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and Selling Space 2023-2028

Table 117 - Appliances and Electronics Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028

Horme Products Specialists in Spain

KEY DATA FINDINGS
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2023 DEVELOPMENTS

Greener homes provide new sales opportunities but economic pressures take their toll
Merger and acquisition activity rife with Leroy Merlin extending its lead
Brico Dep6t launches online marketplace as competition from e-commerce grows

PROSPECTS AND OPPORTUNITIES

Growth could slow as high interest rates expected to limit new home purchases
Business models to be adapted to omnichannel
Competition will continue intensify with mounting pressure to offer more sustainable solutions

CHANNEL DATA

Table 118 - Home Products Specialists: Value Sales, Outlets and Selling Space 2018-2023

Table 119 - Home Products Specialists: Value Sales, Outlets and Selling Space: % Growth 2018-2023
Table 120 - Sales in Home Products Specialists by Channel: Value 2018-2023

Table 121 - Sales in Home Products Specialists by Channel: % Value Growth 2018-2023

Table 122 - Home Products Specialists GBO Company Shares: % Value 2019-2023

Table 123 - Home Products Specialists GBN Brand Shares: % Value 2020-2023

Table 124 - Home Products Specialists LBN Brand Shares: Outlets 2020-2023

Table 125 - Home Products Specialists Forecasts: Value Sales, Outlets and Selling Space 2023-2028
Table 126 - Home Products Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028
Table 127 - Forecast Sales in Home Products Specialists by Channel: Value 2023-2028

Table 128 - Forecast Sales in Home Products Specialists by Channel: % Value Growth 2023-2028

Health and Beauty Specialists in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Dia reaches a sales agreement with Trinity Group for the leading Clarel chain of stores
The pharmacy council continues to veto the purchase of prescribed medicine online
Competitive landscape sees mixed results in 2023 as new players enter the market while others are forced to close outlets

PROSPECTS AND OPPORTUNITIES

Pharmacies unlikely to invest significantly in developing online sales
Druni is likely to consolidate the lead following approval of joint venture with Arenal Perfumerias
Innovation could be key as health and personal care stores face growing competition

CHANNEL DATA

Table 129 - Health and Beauty Specialists: Value Sales, Outlets and Selling Space 2018-2023

Table 130 - Health and Beauty Specialists: Value Sales, Outlets and Selling Space: % Growth 2018-2023
Table 131 - Sales in Health and Beauty Specialists by Channel: Value 2018-2023

Table 132 - Sales in Health and Beauty Specialists by Channel: % Value Growth 2018-2023

Table 133 - Health and Beauty Specialists GBO Company Shares: % Value 2019-2023

Table 134 - Health and Beauty Specialists GBN Brand Shares: % Value 2020-2023

Table 135 - Health and Beauty Specialists LBN Brand Shares: Outlets 2020-2023

Table 136 - Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling Space 2023-2028
Table 137 - Health and Beauty Specialists Forecasts: Value Sales, Outlets and Selling Space: % Growth 2023-2028
Table 138 - Forecast Sales in Health and Beauty Specialists by Channel: Value 2023-2028

Table 139 - Forecast Sales in Health and Beauty Specialists by Channel: % Value Growth 2023-2028

Yending in Spain

KEY DATA FINDINGS
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2023 DEVELOPMENTS

Increase in travel and the return of commuters helps support growth in vending in 2023
Increased demand for healthier food and drinks, while tobacco products vending stagnates as more smokers quit
Vending operators testing vending supermarkets in a captive environment

PROSPECTS AND OPPORTUNITIES

Tobacco products vending set to struggle as machines disappear and smokers quit
Vending may need to expand into new areas to deliver growth
Use of technology to improve customer experience

CHANNEL DATA

Table 140 - Vending by Product: Value 2018-2023

Table 141 - Vending by Product: % Value Growth 2018-2023

Table 142 - Vending GBO Company Shares: % Value 2019-2023
Table 143 - Vending GBN Brand Shares: % Value 2020-2023

Table 144 - Vending Forecasts by Product: Value 2023-2028

Table 145 - Vending Forecasts by Product: % Value Growth 2023-2028

Direct Selling in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Direct selling retains an important place in Spanish retail despite reporting losses in 2023
Reduced purchasing power impacts direct selling, but Herbalife continues to benefit from increased focus on health and wellness
Social media playing a key role in the evolution of direct selling

PROSPECTS AND OPPORTUNITIES

Direct selling to benefit from loyalty of customers while subscriptions could present new opportunities
Direct selling under pressure to take an omnichannel approach
Economic hardship could encourage more consumers to become direct selling agents

CHANNEL DATA

Table 146 - Direct Selling by Product: Value 2018-2023

Table 147 - Direct Selling by Product: % Value Growth 2018-2023

Table 148 - Direct Selling GBO Company Shares: % Value 2019-2023
Table 149 - Direct Selling GBN Brand Shares: % Value 2020-2023

Table 150 - Direct Selling Forecasts by Product: Value 2023-2028

Table 151 - Direct Selling Forecasts by Product: % Value Growth 2023-2028

Retail E-Cormmerce in Spain
KEY DATA FINDINGS

2023 DEVELOPMENTS

Grocery e-commerce thriving but overall growth in online sales slows as economic pressures mount
Glovo Fashion launched as third party delivery services focus on offering quick delivery
Amazon keeps the lead despite intensified competition

PROSPECTS AND OPPORTUNITIES

Additional taxes on e-commerce and new legislation on delivery workers could have major implications
Sustainability and the circular economy
Third-party marketplaces set to thrive

CHANNEL DATA
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Table 152 - Retail E-Commerce by Channel: Value 2017-2022

Table 153 - Retail E-Commerce by Channel: % Value Growth 2017-2022

Table 154 - Retail E-Commerce by Product: Value 2017-2022

Table 155 - Retail E-Commerce by Product: % Value Growth 2017-2022

Table 156 - Retail E-Commerce GBO Company Shares: % Value 2018-2022
Table 157 - Retail E-=Commerce GBN Brand Shares: % Value 2019-2022

Table 158 - Forecast Retail E-Commerce by Channel: Value 2022-2027

Table 159 - Forecast Retail E-Commerce by Channel: % Value Growth 2022-2027
Table 160 - Forecast Retail E-Commerce by Product: Value 2022-2027

Table 161 - Forecast Retail E-Commerce by Product: % Value Growth 2022-2027

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-in-spain/report.
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