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INTRODUCTION

Scope
Key drivers affecting consumers in Hong Kong in 2022
How developments today shape consumer of tomorrow
Key findings

POPULATION

Today 2022: Baby Boomers constitute the largest population cohort in Hong Kong
Today: Hong Kong continues to attract migrants looking for better economic prospects
Hong Kong’s consumers like to try new products and services
Tomorrow 2040: Increased longevity and declining birth rate boost older cohort
Tomorrow : Generation X (61-75 years old) to be the largest population cohort by 2040
Areas of opportunity
Case study: Japanese drugstore Matsumoto Kiyoshi enters Hong Kong in 2022

HOUSEHOLDS

Today 2022: Household size is lower compared to Asia Pacific average
Hong Kongers live in relatively small dwellings due to lack of space and high prices
Consumers prefer living in proximity to the city's exceptional public transport system
Tomorrow 2040: Fewer families with children, more single people in Hong Kong
Over half of households to be led by 60+ decision-makers by 2040
Hong Kong stands among top 20 smart cities globally, fuelling demand for digital devices
Areas of opportunity

HOUSEHOLDS

Case study: Toys”R”Us introduces new store concept to enhance shopping experience

INCOME AND EXPENDITURE

Today 2022: Income inequality remains the highest in Asia Pacific
Hong Kong raises minimum wage amid increasing prices
Younger cohorts in Hong Kong plan to save more
Tomorrow 2040: Social class E, the lowest income class, to remain prevalent by 2040
Tomorrow 2040: Per capita incomes to remain the highest in the region
Areas of opportunity

POPULATION AND SOCIETY

Case study: The government increases welfare subsidies for economically vulnerable groups

LIFESTYLES

Key findings consumer survey
Hong Kongers expect more activities to shift in-person
Positive outlook for the future deteriorated compared to last year
Consumers looking for ways to manage their budgets
Flexibility around employment is expected, yet high salary remains a priority
More than a half of Hong Kongers are worried about climate change
Areas of opportunity
Case study: L’Oréal enters joint incentive to recycle beauty product packaging

CONCLUSION

Key takeaways
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hong-kong-china-consumer-profile/report.


