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INTRODUCTION

Scope
Executive summary

STATE OF PLAY

Top companies at a glance
PepsiCo Inc’s global footprint
Company overview
Growth decomposition

EXPOSURE TO FUTURE GROWTH

Growing demand, inflation and return of tourism will drive revenue growth
Top three leading companies expected to maintain positions

COMPETITIVE POSITIONING

Top soft drinks companies lose share due to divestment of brands
Competitor overlap
PepsiCo’s strongest position lies in carbonates and sport drinks
Pepsi-Cola maintains its top-selling position in the company’s portfolio
PepsiCo introduces new customer sustainability platform pep+ Partners for Tomorrow

CARBONATES

North America is the most important market for PepsiCo’s carbonates
Zero sugar carbonates form a larger part of the PepsiCo mix
Inflationary price increases behind value growth of carbonates
First Pepsi rebranding in 14 years
PepsiCo's Starry takes aim at market competition with Coca-Cola's Sprite

SPORTS DRINKS

Sales of PepsiCo's sports drinks continue to be predominantly led by the US
Zero sugar options form a small but growing share of the sports drinks category
Americas to bring growth, but opportunities also lie beyond

BOTTLED WATER

PepsiCo's bottled water shows rapid growth in the Middle East and Africa
PepsiCo has diversified bottled water brand portfolio
Projected bottled water sales
Gatorade expands into the water market with electrolyte-infused Gatorade Water

ENERGY DRINKS

PepsiCo gets serious about energy drinks
Sugar-free Rockstar sales catch up with regular variant in the US
PepsiCo powers up Rockstar with scientific validation for a sustained energy claim

KEY FINDINGS

Key findings

APPENDIX

Projected company sales: FAQs (1)
Projected company sales: FAQs (2)
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Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/pepsico-inc-in-soft-drinks/report.


