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Scope
Executive summary
Red Bull has the highest historic value sales CAGR across the top soft drinks companies
North America accounts for slightly less than half of Red Bull’s global value sales
Red Bull’s dominance in an increasingly competitive category
Sources of Red Bull’s growth
New global partnerships enhanced Red Bull’s capacity in the last few years
Sustainability is one of Red Bull’s priorities
Emerging markets to present future growth opportunities for Red Bull
Low sugar drives growth in North America while regular boosts value sales in other regions
Asia Pacific and Latin America are the regions to drive volume growth
Potentially increasing demand for energy drinks in the Middle East and Africa
Red Bull to maintain its position despite increasing threat from Monster
Coca-Cola and PepsiCo are the absolute leaders in soft drinks
Monster remains Red Bull’s major competitor despite other emerging players
A brand to keep an eye on in the largest energy drinks market worldwide
Fierce competitors in emerging markets
Red Bull is still the leader across most major markets
Red Bull’s regular variant placed among the top soft drinks brands in most major markets
North America remains Red Bull’s main region
Reduced sugar energy drinks with relatively low penetration across most countries
After the US, Brazil stands as the major market in terms of value expansion
Price as an increasingly important factor in the beverages space
The impact of Red Bull’s premium pricing and positioning on volume
The importance of flavours and the switch from limited editions to permanent ones
As Red Bull expands, so do the sports it focuses on
Key findings
Projected company sales: FAQs (1/2)
Projected company sales: FAQs (2/2)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/red-bull-gmbh-in-soft-drinks/report.


