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INTRODUCTION

Scope
Key findings

INDUSTRY SNAPSHOT

Inflationary pressures challenge the hot drinks industry
Coffee remains the major contributor to hot drinks value sales
Positive outlook for hot drinks sales over the forecast period
Sustainability pressures are becoming more acute for the industry

CHANNEL SHIFTS

Retail offline dominates, but e-commerce continues to gain share
E-commerce continues to retain customers after the pandemic…
…with the US leading the channel shift

RETAIL OFFLINE

Modern grocery remains the main channel in hot drinks
Hypermarkets lose share globally, but remain the third largest channel
Costco catches up with discounters amid a toughening economic context
Nespresso expanding its new boutique concept to reaffirm the relevance of retail
Cutbacks benefit discounters
Aldi and Lidl maintain the leadership of global discounters
Budget-conscious consumers drive private label’s growth
Sales of private label are growing rapidly in Western Europe and North America
Modern grocery retailers support the penetration of own labels

RETAIL ONLINE

Ending of pandemic-related slows down e-commerce sales growth
Asia Pacific is the regional leader in e-commerce sales of hot drinks
US and China-based players take the lead in global e-commerce retailing
Nestlé SA dominates online sales of hot drinks in the US
Food and beverage industry focusing on digital commerce

ON-TRADE

On-trade continues its gradual recovery in 2022
Subscription models to support on-trade recovery
Panera creates a loss leader subscription
Case study: Starbucks achieves success by embracing customisation with its mobile app

FUTURE DEVELOPMENTS

Hot drinks industry is set to grow over the forecast period
Inflation forecast to decline in 2023, with discounters benefiting as spending is squeezed
Striving to be everywhere as a brand strategy
Key takeaways

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:
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Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/where-consumers-shop-for-hot-drinks/report.


