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INTRODUCTION

Scope

Euromonitor International and COVID-19: Forecasts and analysis
Luxury goods quarterly update methodology

Demand for luxury goods is fairly elastic

Luxury goods COVID-19 data and reporting timeline

Key findings

DRIVERS
Key drivers shaping luxury goods during Q3

Store closures and protectionism drive more luxury consumption online
Renewed values drive purpose-led innovation in luxury goods

Travel lockdown, protectionism and quarantine measures hit travel hard
Demand for “escape” grows even as consumers stay close to home
Luxury consumers pivot toward enhancing physical and mental health
High-income consumers driven to curb discretionary spending

MACROECONOMIC UPDATE

Global economy will contract sharply in 2020

In our baseline view, the pandemic peaks in summer 2020
Three scenarios examine the impact of a more severe outbreak
Our view in short

Forecast real GDP growth in 2020 under different scenarios

LUXURY GOODS FORECAST UPDATE

Global luxury market to contract by almost USD150 billion

Luxury goods industry remains heavily disrupted due to COVID-19
Outlook for luxury goods moderately less gloomy in Q3 update
Pandemic represents an unprecedented shock to all category demand
Luxury cars and personal luxury remain highly exposed to COVID-19
Double-edged sword for luxury as international shopping grinds to a halt
Experiential luxury not set to reach pre-pandemic levels in medium term
Asia Pacific remains heavily exposed to COVID-19 pandemic

Latin America falls foul of digital divide and omnichannel advances
North America faces further challenges owing to economic uncertainty
Divergence remains a key theme across Western Europe

The US to post the largest absolute sales decline in 2020

US wealthy population hit hardest due to COVID-19

Global luxury consumption at further risk as two million leave ranks of the wealthy

OPPORTUNITIES AND CONCLUSION

Conclusion

Outlook for global luxury sales Q3 baselines and forecast scenarios

ABOUT OUR ANALYTICAL CAPABILITIES

About Euromonitor International’s Industry Forecast Model

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
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a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/luxury-goods-quarterly-statement-q3-
2020/report.
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