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INTRODUCTION

Scope
Key findings
Our themes that explore how COVID-19 has impacted consumer markets

COVID-19 USHERS IN NEW NORMAL

The "new normal": what’s here to stay for retail and hospitality?
COVID-19 likely to lead to a permanent shift in consumer behaviour

PERMANENT SHIFTS EXPECTED BY INDUSTRY

Consumer Finance: COVID-19 accelerating the decline of cash usage
Consumer Finance: crisis boosts the sustained move away from cash
Case study: Fintech Swish capitalises on the consumer shift in payments
Consumer Foodservice: lockdowns force industry evolution
Consumer Foodservice: fewer restaurant meals, more prepared meals
Case study: Wow Bao launches national ghost kitchen programme
Retailing: pandemic destabilises consumer confidence, store operations
Retailing: expected trajectory of e-commerce accelerated by COVID-19
Case study: MercadoLibre launches online supermarket features
Sports: returning fans to live sports events remains an unresolved hurdle
Sports: tech promises to deliver the balance of safety and experience
Case study: WaitTime Crowd Intelligence software to rise to challenges
Travel: industry collapses amid restrictions, fears over virus transmission
Travel: uncertain times accelerate the move towards responsible tourism
Case study: Iniciativa Imagine supports sustainable actions

KEY TAKEAWAYS

Permanent shifts expected across the retail and hospitality industries
Digitalisation is at the core of many of these crisis-inspired shifts
Rising interest in sustainable consumption also coming to the fore
Reinvention of the last mile is an example of a trend with opposing forces
What should retail and hospitality operators focus on?

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-new-normal-permanent-shifts-expected-in-
the-retail-and-hospitality-industries/report.


