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INTRODUCTION

Scope
Key takeaways

STATE OF PLAY

Companies at a glance
Leading consumer health players continue to dominate and influence industry growth
Brands innovating around everyday care contributing to portfolio growth
Emerging and developing markets influencing growth
Brands are adapting to the trend towards self-care
OTC leaders sustain growth through diversified portfolios
Top 10 consumer health players to maintain their rank positions

PREVENTATIVE HEALTH AND THE ROLE OF SELF-CARE

Encouraging self-care for preventative health
The era of consumer-centric brands for holistic health and wellbeing
Haleon’s purpose in delivering improved everyday health
Johnson & Johnson focuses on everyday care through consumer health company Kenvue
Vitabiotics provides products for different life stages like Menopace for menopause

MEDICINES SERVING AS RELIEF FROM BURDEN IN HEALTHCARE

OTC medicines for illness treatment influenced by disruptions and uncertainties
P&G’s Vicks innovation around multiple action products
Sanofi’s Dulcolax Chewy fruit bites format for constipation relief

TECHNOLOGY SOLUTIONS FOR HEALTHCARE

Fourth Industrial Revolution adaptability influencing consumer health
Learnings to apply to improve supply chains in consumer health
E-commerce continues to drive consumer health growth
Otrivine’s Cold and Flu Tracker for predicting and gauging levels of flu risk in selected regions
Canesten’s AI-powered Ada symptom assessment tool guiding in intimate health treatment

DEMOCRATISING PERSONALISATION

Personalisation for better individual health, its maintenance and treatment
Phenology, a holistic and personalised approach to menopause from Hologram Sciences

STRATEGISING AROUND SUSTAINABILITY

Strategising around sustainability today for a better tomorrow
Reckitt Benckiser continues its purpose-led branding through product innovations

KEY FINDINGS

The future of consumer health serving as an advancement towards holistic health
Self-care at the centre of reimagining health

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/competitor-strategies-in-consumer-
health/report.


