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SCOPE OF THE REPORT

Scope

INTRODUCTION
Key findings

SYSTEMIC ISSUES HAMPERING THE DEVELOPMENT OF WOMEN'S FOOTBALL

Disparities in payments and labour standards

World-class female players still fail to achieve equal treatment to men
The World Cup has become a platform to address equality issues
Despite the efforts, the gender pay gap keeps widening

US female players at the forefront of the wage gap debate

Levelling the playing field

MEDIA COVERAGE AND THE POTENTIAL OF DIGITAL

Media coverage needs to catch up with fans’ growing interest
Positive signs of return of women’s football

NWSL is breaking domestic TV viewership records

Digital helping to grow women'’s football

SOCIAL MEDIA FOOTPRINT AND PLAYER INFLUENCE

Social media footprint: Western Europe

Social media footprint: UK

Social media footprint: Germany

Social media footprint: US

Power of female star footballers

Challenging the status quo on and off the pitch

From football pitch to apparel and footwear industry

Angel City FC: a women-backed women'’s football club in Los Angeles

COMMERCIAL LANDSCAPE AND OPPORTUNITIES

Women'’s football sponsorship landscape

Changing tide in women'’s football sponsorship strategy

Flagship sponsorships in women’s football in 2020

Notable deals signed in women’s football during COVID-19 pandemic
Sweden: Damallsvenskan’s commercial snapshot

Germany: Frauen Bundesliga’s commercial snapshot

UK: FA Women's Super League’s commercial snapshot

US: National Women's Soccer League’s commercial snapshot
Catering to changing consumer preferences

Values and consumerism

The power of female consumers

LOOKING TOWARDS THE FUTURE

Why sponsoring women'’s football is attractive during COVID-19
Looking towards the future
Making up-front investments and betting on the future

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.
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Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-state-of-womens-football-2020/report.
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