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INTRODUCTION

Scope

Euromonitor International and COVID-19: forecasts and analysis
Personal Accessories Quarterly Update methodology

Demand for personal accessories is rather elastic

Personal accessories COVID-19 data and reporting timeline
Key findings

DRIVERS

Key drivers shaping personal accessories during Q4

Second wave lockdowns during Q4 worsen full year estimates
Unrelenting travel disruption sparks “shopping reshoring”

Remote work and education reroute demand for personal accessories

The shift to e-commerce accelerates amid major joint venture

MACROECONOMIC UPDATE

Summer was more optimistic, but the pandemic starts the second wave
In our baseline view, economies start rebounding in 2021

Three scenarios examining the impact of a more severe outbreak

Our view in short

Forecast real GDP growth in 2020 under different scenarios

Q4 PERSONAL ACCESSORIES UPDATE

Personal accessories 2020 outlook further downgraded in Q4 update
Bags fare better compared to luggage

Fine jewellery contractions deepens

Demand for watches remains heavily disrupted

Writing instruments remain the least impacted

India sees biggest restatement in Q4 update

OPPORTUNITIES AND CONCLUSION

Pockets of growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/personal-accessories-quarterly-statement-q4-

2020/report.
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