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INTRODUCTION

Scope
Key findings

THE EDIBLE INSECT TARGET GROUP

The high-protein trend remains strong into 2020
Low acceptability and willingness to pay i n Europe and North America
European target group combining insect acceptance and protein demand
Young males more likely to prefer bars and powders as protein source

SCORECARD: COUNTRY POTENTIAL

Estimating edible insect potential by country using proxy data
Thailand, China and US most attractive for edible insect business
Asian Pacific insect consumption: modernise or fade
Middle East and Africa and Asia Pacific set to drive protein demand
Insects grow faster and more sustainably in a warm climate
The legal approach to insects as food is evolving

PRODUCT LAUNCHES AND REAL APPLICATIONS

Insect protein-based launches more active than ever
Insect sports protein fights on two fronts against whey and soy
Meat substitutes with insect protein have not been successful
For pets: eating insects aligns well with many animals’ natural behaviour
Complete nutrition pet food with insects already available

POTENTIAL

Low climate impact from growing insects but feed is an issue
Potential applications for insect-based ingredient protein
Potential proteinification uses could threaten long-term profitability
Insect production set to become increasingly price competitive
Summary: top four applications of insect protein

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/insects-for-dinner-examining-true-
potential/report.


