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SCOPE OF THE REPORT

Scope
Key findings

SUSTAINABILITY THROUGH THE LIFE CYCLE

Sustainability needs to be addressed at all levels of the supply chain
Ethical challenges at origin and sustainability are intricately linked
Labels are becoming less universal and more in-house
Packaging attributes, not packaging types, are what matter
Packaging must be thought of in terms of its end
The to-go cup dilemma
Cups are only the visible portion of a wider foodservice discussion
Waste needs to be viewed as an opportunity
Many consumers still need convincing on paying more for sustainability
The “why” of sustainability is about more than just consumers
Conclusions: More sustainable directions for coffee and tea

HOT DRINKS SUSTAINABILITY INDEX

Introducing the Hot Drinks Sustainability Index
The complete index
Gaps between demand and availability are large in many countries
The largest demand gaps exist in Asia and Latin America
Case study: Three claims dominate in Canadian hot drinks
Sustainable claims are associated with higher prices globally

CHALLENGES SPECIFIC TO COFFEE

Investment now is needed to ensure stability of supply chains
Substitute products may be necessary to cover production gaps
The complements to coffee can be major sources of carbon emissions
Can pods ever solve their packaging dilemma?
Viewing waste as an opportunity: Coffee

CHALLENGES SPECIFIC TO TEA

Defending tea quality will need to be a priority
Mitigation efforts will be more complex for tea
Better bags provide sustainability benefits and stronger health position
Viewing waste as an opportunity: tea

CONCLUSIONS

Conclusions: The importance of sustainability for coffee and tea

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
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Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/towards-a-more-sustainable-coffee-and-tea-
industry/report.


