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Scope
Key findings
Fast-moving consumer goods as consumables
Exploring consumer systems

EXAMINING CONSUMER SYSTEMS

Consumer systems in-depth
Smart disruption: a force eroding silo mindsets and testing barriers between stakeholders
New business models: a radical overhaul of ownership where anyone can be a “frenemy”
Mixing-in-the-Moment: a predictable smart disruption impacting most consumer systems
Maturing consumer systems: evolving and disruptive – Healthy Eating
Maturing consumer systems: evolving and disruptive – Fabric Care
Maturing consumer systems: evolving and disruptive – Hygienic Home
Emerging consumer systems: brands see opportunities, frameworks are at an earlier stage
Emotion from facilitation: the resonance and relevance in a consumer system cascade to all
Empathic technology is next: reacting across an entire consumer system creates synergy
Consumer systems in focus
Companies are meeting the needs of consumers using various strategies
Candy’s WashPass brings more system spending under one roof, with gains for all involved
WashPass and its position in the Fabric Care Consumer System
Henkel’s 2019 Somat Smart consumable insert goes in dishwashers, taking over auto-dosing
Somat Smart and its position in the Healthy Eating Consumer System
Haier’s Internet of Clothing ( IoC ) is huge and continuous to evolve
Haier’s Internet of Clothing (IoC): when thinking in user scenarios is put into practice
Alexa voice shopping and Amazon’s DRS offer glimpses into ring-fenced shopping journeys
Bundles challenges the concept of “owning” devices, mixing shared economy with circularity
Bundles and its position in the Fabric Care Consumer System
Bundles and its position in the Healthy Eating Consumer System
Lasso brings into focus the sustainable home of the future; which FMCG brand will acquire?
Futurology: control of consumables, devices, sensors and retail across a system pays off
Smart disruption in home insecticides and its position in the Hygienic Home System
Consumer systems
Key industry takeaways
Challenges to overcome
Become tomorrow’s next leader

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/consumer-systems-and-home-automation-a-
disruptive-end-to-silo-thinking/report.


