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Scope

Key findings (1)

Key findings (2)

COVID-19 affects supply chains and operations throughout Sub-Saharan Africa
Disposable income will recover only slowly for most income groups

Retailers face difficult operating conditions as a result of economic constraints
Retailers develop omnichannel strategies in order to expand their consumer base
Telecommunications companies pave the way for m-commerce

Mr Price Group’s omnichannel strategy boosts sales in the midst of COVID-19 (South Africa)
Implications for Sub-Saharan African retailers

Temporary restaurant closures hit foodservice operators

Virtual and delivery platforms take the spotlight in the region

Delivery era drives digital strategies and partnerships: Jumia Foods (Kenya)
Implications for Sub-Saharan African consumer foodservice operators

Travel continues to be affected by persistent travel bans

Digitalisation and sustainability have evolved into competitive tools across the region
Governments and operators bet on bottom-up approach to support tourism activities
Hotel Sky leverage digital technologies to streamline guest experience (South Africa)
Implications for Sub-Saharan African travel and tourism players

Mid-term outlook for services and payments in Sub-Saharan Africa

Long-term outlook for services and payments in Sub-Saharan Africa

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research

spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the

key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus

of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer

trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with

country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/exploring-opportunities-in-services-and-

payments-in-the-new-normal-in-sub-saharan-africa/report.
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