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INTRODUCTION

Scope
Definitions

HAND SANITISERS EXPLODE AS HYGIENE TAKES CENTRE STAGE

COVID-19 pandemic created hygiene hysteria in its wake
Spending on liquid soap surpasses that of previous pandemics
Supply chain stressed across regions during the peak of the pandemic
Call to action for governments and health organisations worldwide

INITIAL FRENZY SUBSIDES

“Liquid soap” regions dominated hand sanitisers sales pre-pandemic
Hand sanitiser sales exploded in 2020 across all regions, but…
…were limited by shortages, affordability and free availability
Mass and premium brands have responded alike as demand soared
Wide-scale distribution achieved in record time
Consumers’ demands increase as sanitisers become part of daily routines
The boom has faded, what comes next?

OPPORTUNITIES AND CHALLENGES POST-PANDEMIC

Sales will drop, but consumption will be higher than pre-pandemic
Hygiene concerns expected to remain top of mind among consumers
Convenience is important, but affordability is a must
Consumers’ attention shifts to ingredients and additional benefits
Premiumisation , new consumer targets and offerings to support growth
Brands respond to wider encompassing needs
Regulation and substitutes expected to challenge growth post-pandemic
Environmentally-conscious consumers bring more challenges
Key takeaways and business implications

APPENDIX

Sales of hand sanitisers by country 2019-2020: Asia Pacific and Australasia
Sales of hand sanitisers by country 2019-2020: Eastern Europe
Sales of hand sanitisers by country 2019-2020: Western Europe
Sales of hand sanitisers by country 2019-2020: North and Latin America
Sales of hand sanitisers by country 2019-2020: Middle East and Africa
Projected growth of hand sanitisers by country 2021 (54 core countries)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/hand-sanitisers-the-story-so-far-and-
underlying-prospects/report.


