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INTRODUCTION

Scope
Key findings

THE URGENCY OF FOOD WASTE PLIGHT

Food waste versus food loss

Overview of the value chain: the weak link

Rescuing food at the earlier stages is more impactful

Food waste footprint a multifaceted impact

The magnitude of the challenge

The environment deals with the repercussions of food waste...
The impact of food waste spills over to jeopardise economies

Food waste escalation momentum can be reversed

FOOD WASTE MITIGATION

Underlying reasons for food waste across the value chain
The matrix of food rescue

Food rescue needs all stakeholder involvement

Our relationship with food is the building block for change
Rewarding food rescue to initiate a ripple effect in society
Leveraging consumer preferences to drive change
Retailers: aesthetic standards

Consumers: higher awareness

Producers: upcycling ingredients

Foodservice: empowering professionals

Retailers: enhancing efficiencies

Regulation: cementing change

REFORM: AN INEVITABLE NECESSITY

Food system reform paves the way forward
Circular economy holds great potential for future growth
Adopting a holistic strategy to achieve a sustainable food system

APPENDIX

About the lifestyle survey methodologies

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover

a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

o Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/the-fight-against-food-waste/report.
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