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INTRODUCTION

About IFA and this report
Main themes

CONNECTIVITY AND SMART HOME

Samsung revealing its smart home vision
Miele's new entry-line ovens from the H 2000 series
Bosch Series 8 with i-Dos automatic dosing system
Home Connect collaborating with Enphase Energy
Haier and Nuncas to launch Washpass in Italy
A line of productive products by Oppo
Asus and Lenovo foldable laptops
Smart glasses by TCL and Lenovo
Huawei Nova 10 and 10 Pro for photography enthusiasts
Samsung Electronics unveiling a new addition to the Odyssey line-up
LG’s ultra-large TVs to provide an immersive experience

SUSTAINABILITY

Everyday Sustainability Zone by Samsung
Product-driven sustainable solutions by Samsung
Sustainable EV charger by Schneider Electric
Miele’s energy saving and monitoring solutions
Beko’s water saving technology
Cutting-edge laundry range by AEG
LG UP: upgradeable appliances
A battle with microplastics and microfibre at the forefront
Nokia Circular: a subscription service
Solar-powered headphones by Urbanista
Carbon8 sparkling water maker trades on eco-credentials

PERSONALISATION

Samsung expands its Bespoke Home line-up
Home Connect presents new collaboration with Enphase Energy
Candy shows its iCase (I-case) refrigerator
LG showcases a lifestyle OLED TV Objet Collection
Haier shows its smart home vision, highlighting tailored-made scenarios
LG’s bendable OLED TV serves as both a premium TV and a gaming monitor
Tineco brings smart functions and individual user settings to its Toasty One toaster
BSH unveils an innovative kitchen sink, The Waterbase, from its company, Solitaire
LG’s new MoodUP refrigerator brings a party to your kitchen
Jura’s GIGA 10 offers the choice of 35 coffee options
Liebherr continues to trade on full personalisation of its refrigerators with MyStyle
Wine fridges see many innovations in connectivity and individualised wine management

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/ifa-2022-event-insights/report.


