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EXECUTIVE SUMMARY

Why read this report?
Key findings

INTRODUCTION

State of play
Naturally functional ingredients hold vast potential in foods
Growing awareness of the benefits of “super ingredients” brings opportunities

THE RISE OF NATURALLY FUNCTIONAL FOOD AS MEDICINE

The preventative stage is where natural/traditional ingredients shine
Preventative food as medicine must be accessible

POTENTIAL OF PROBIOTICS AND FERMENTATION

Asia leads potential of probiotics application in foods
Promoting the health profile of trendy fermented foods benefits probiotics
Probiotics expanding beyond dairy, leveraging a gut health positioning
Position as both indulgent and nutritious
Creating new segments of opportunity is a long game, but with high rewards to brand equity
Case study: Pilkul Miracle Care drinking yoghurt merges gut health with sleep quality
Case study: Swisse Me has made inroads into functional gummies
Biotics innovation must align with regulation and consumer acceptance

BOTANICAL INGREDIENTS FOR HEALTHY INDULGENCE

Understanding of botanicals in Asia has developed well from consumer health and tea
The profile of botanicals is shifting to a more premium one
Sleep and stress relief claims have surged in nutrition and indulgence categories
Case study: Nestlé’s Yiyang Wanning utilises botanicals to convey sleep aid
Case study: itsherbs.com refreshes traditional Chinese medicinal herbs through snacks
Case study: Kind Kones infuses spices and ashwagandha in ice cream
Be mindful of evolving regulations, such as claim guidelines and consumption warnings

CONCLUSION

Recommendations/opportunities for growth
Evolution of probiotics and botanicals for naturally functional food in Asia
Questions we are asking

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.
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For more information on this report, further enquiries can be directed via this link www.euromonitor.com/probiotics-and-botanicals-the-next-healthy-
food-in-asia/report.


