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TREADING A TIGHTROPE; GLASS HALF FULL OR GLASS HALF EMPTY?

Balancing inflationary pressures and black swan events against tentative signs of resurgence
Michelob Ultra: Active lifestyle positioning, the answer to macroeconomic woes
Is the industry turning a corner?

NO/LO: BEYOND ALCOHOL IMITATIONS AND EMBRACING THE CULTURAL SHIFT

Mindful drinking goes mainstream
From moderation to “brain care”: Kin Euphorics :
No/Lo: The future is functional

PERMACRISIS AND TESTING THE LIMITS OF PREMIUMISATION

Testing the limits of premiumisation
Hennessy in the US: A blip or a harbinger of more headwinds for premiumisation?
Premiumisation remains relevant but is not a panacea

RTDS; THE FOURTH CATEGORY CEMENTS ITS POSITION AND STEALS THE LIMELIGHT

Ready to deliver: RTDs reinvention, diversification and evolution
High Noon: Real spirits and real juice to the rescue
RTDs: Volatility baked in but future remains bright

DRINKING GOES DIGITAL; AI SHAKING AND STIRRING THE FUTURE OF ALCOHOL

Do androids dream of eclectic cocktails?
Meet the beer that made itself: Will alcoholic drinks become self-aware?
A cocktail of technological advances and human ingenuity will shape the industry’s future
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Future impact
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About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-trends-in-alcoholic-drinks/report.


