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INTRODUCTION

Scope
About this briefing
Key findings

H1 TISSUE AND HYGIENE UPDATE

Nominal value forecast sees marginal upgrade amid easing inflation and demand resilience
Tissue leads pricing-led value upgrades while volume upgrade is most notable in hygiene

The US, India and China lead nominal value upgrades in 2024 thanks to an improved economic outlook
US: Easing inflation and economic resilience narrow constant-nominal value growth forecast
China: Flagging consumer demand and property issues dampen economic potential

India: Growth prospects improve on robust domestic demand

While input costs are moderating, volatility risks persist

Polarised approach to innovations helps businesses counter cost pressure and share dilution
Key players adopt varied pricing strategies while prioritising both profit and market share

Online pricing dynamics show uneven pricing momentum across tiers

Top players focus on improving value tier and premiumise in high-margin categories

Growth decomposition: Fundamentals and habit stickiness underpin tissue and hygiene resilience
Higher-elasticity hygiene and developing markets are more exposed to downside risks

H1 2024 MACROECONOMIC UPDATE

Global baseline outlook: Stable, but muted growth prospects

Global inflation outlook: Disinflation continues but risks remain

Real GDP annual growth forecasts and revisions from last quarter - AE
Real GDP annual growth forecasts and revisions from last quarter - EMDE
Inflation forecasts

APPENDIX

Tissue and Hygiene system update schedule

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.

e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/retail-tissue-and-hygiene-half-year-update-h1-
2024/report.
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