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INTRODUCTION

Our expert’s view of home and garden in 2023 (and what is visible so far of 2024 prospects)
Home and garden in 2023-2024: Sales are extremely tough; relief not arriving until 2025
Looking across the consumer economy, there is a clear priority drop for household spending
Key findings
Long-term decline, value chains that were sorely tested and new living space drivers
Top five trends in home and garden
Strategic briefing: “Wellness Zones, Mood Crafting and Our Growing Biophilia in the Home”
Drivers of consumer markets and their impact specifically on home and garden
Adjacent industries that most closely interface with home and garden

STATE OF THE INDUSTRY

The evolution of retail sales value and growth in home and garden has swung to pessimism
Gardening stands out as the major growth driver across developed and developing markets
Spending on life indoors suppressed, with products offering wellness performing best
The link to wellness is also visible via home improvement projects and the decoration spend
Gardening had both the strongest consistent link to wellness and the best demand profile
Gardening growth is the fastest across all regions, in some cases with huge gaps
Stalled growth in developed markets is visible, with all the usual suspects now missing

STATE OF THE INDUSTRY

Channel mixes have been quite stable since the reset in 2020, with e-commerce plateauing
Inflation Projection Tool: A new cost bump is creating more inflationary pressure into 2025
The DIY and Gardening Opportunity Index, revealed at Global DIY Summit (Rome 2024)
The map of where home and garden real growth is forecast to come from tells a story

LEADING COMPANIES AND BRANDS

Shoppers have been turning to IKEA and private label – two actions that were not unrelated
IKEA has been making strong gains around the world, but most of all in Western Europe
Delivering “value for money” with an unstable cost base is defining this period
Our inflation tool maps out when production costs stopped being a retail inflation driver
IKEA’s price management is smooth, and tactically passed savings to shoppers on key SKUs
Top 10 companies in home and garden: Mergers and acquisitions activity (page 1)
Top 10 companies in home and garden: Mergers and acquisitions activity (page 2)
Top 10 companies in home and garden: Mergers and acquisitions activity (page 3)
Of the top 10 for sales, only IKEA and Sherwin-Williams Co are also in the top 20 for growth

CONCLUSION

SWOT analysis for home and garden
Key opportunities for growth, differentiation or profit management that these trends present

APPENDIX

What is included in home and garden bubble charts (on pages 16-18 and 24 of this report)

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
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key markets, competitive environment and future outlook across a range of industries.
Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.
Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/world-market-for-home-and-garden/report.


