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TOP FIVE TRENDS IN INCOME AND EXPENDITURE

Our expert’s view of Income and Expenditure in 2024
Key findings

INTRODUCTION

Inflation keeps threatening consumer income and expenditure
Top five trends in Income and Expenditure
Top five trends uncovered

CAUTIOUSNESS AT THE CENTRE

Consumers are prioritising financial resilience

Nuuly , a clothing rental service for younger, less affluent consumers, becomes profitable
We Do Solar provides solar panel systems for apartment balconies

Growth opportunities in cautious times

SELECTIVE SPENDING FOR MAXIMUM VALUE

Balancing price sensitivity with selective spending

Air France offers “signature” dishes to premium economy passengers for the first time
AWC caters to modern travellers with integrated experience app

Growth opportunities amid selective splurging

GROWING AFFLUENCE OF SILVER CONSUMERS

Silver financial power grows

Squid Brand’s personalised fish sauce for the silver generation

Brazl's Menoderm Payot adjusts benefit messaging to target menopausal women
Opportunities in affluent ageing

BEYOND THE BIG AND THE OBVIOUS

Opportunities in underexplored segments

Kenangan Brands’ affordable coffee chain is aimed at budget-conscious consumers
REWE in Germany introduces mobile supermarkets — a game-changer for rural retail
The next growth frontier

THE YEAR OF INEQUALITY

Income polarisation intensifies

Kindroom lets renters swap skills for housing

Addi facilitates more convenient payment solutions for Brazlian BoP
Navigating rising income inequality for growth

CONCLUSION

Future implications
Opportunities for growth

About Euromonitor International

Euromonitor International is an independent market intelligence provider. Data, insight and analysis stem from in-the-field research
spanning 210 national markets.

Content ranges from the in-depth and country-specific, to key strategic themes with a global range and significance. Products cover
a comprehensive range of insights and market data, but can be broadly categorised as:

o Strategy Briefings: Global or regional in scope, and focussing on the most important themes shaping consumer demand, the
key markets, competitive environment and future outlook across a range of industries.
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e Company Profiles: Analysis dedicated to the world’s most significant companies, with detailed insight into their activities, focus
of operations, their competitors, their geographic presence and performance.

e Country Reports: For an in-depth understanding of specific countries, whether by industry, economic metrics or consumer
trends and lifestyles. These reports cover current trends, consumer demand, market potential and future prospects, with
country-specific local insight and comprehensive data, unavailable elsewhere.

For more information on this report, further enquiries can be directed via this link www.euromonitor.com/top-five-trends-in-income-and-
expenditure/report.
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